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Introduction
The International Mobility Conference which will be held in Dublin, Ireland on
26th-30th June 2017 and represents an excellent opportunity to present original
research and case studies based on the conference themes of ‘Transitions:
Moving On, Moving Out’.
The themes asks us to consider the transitions experienced by blind and
visually impaired people and the implications of these transitions for service
provision and professional practice. This includes how we transition through
our physical environments and how we use developments in technology. IMC
have established themselves as the leading international forum for discussion
and deliberation on issues relating to all aspects of the O&M practice and
development. International co-operation and communication enables us to
advance our shared understanding of the main complex issues involved and
develop best practices for our sector.

IMC have established themselves
as the leading international forum
for discussion and deliberation on
issues relating to all aspects of the
O&M practice and development.

About IMC16

The International Mobility Conference focuses on mobility and orientation of people with visual impairment, looking at
environmental, technological and professional practice of O&M throughout the world.
Attending the conference are service users, professional teachers, NGO’s, and technology developers. In addition to
registered conference attendees, new to IMC16 we are opening the exhibition hall to the public (with an interest in
mobility products) for 2 hours each day. This will give exhibitors a concentrated 2 day trade show to showcase their
products and services to the wider mobility and orientation community.

2015 MONTREAL

474 Delegates
3 Days
7 Speakers
75 int’l Executive Committee Host
23 Scientific Committee Complementary Staff
31 Partners
62 Exhibitors
22 Students Community
10 Media
AGE GROUPS:
18-24		
25-34		
35-44		

8
77
95

45-54		
55-64		
65+		

109
74
12

PARTICIPANT PROFILE*
O & M Specialist 206
O & M Instructor 75
Educator 71
Therapist (visual) rehabilitation 28
Consultant 25

INDUSTRY PROFILE*
Rehabilitation center 94
Educational institution 83
Non-profit organization 75
Organization for the visually impaired 45
Government 25
*Taken from the Top 5 Attending Categories from IMC15

YOUR LOCAL HOST CHILD VISION
ChildVision is Ireland’s only Education Centre for
Blind Children. We provide therapeutic and education
programmes for blind, sensorially challenged and multidisabled children from birth up to the age of 23. We also
provide a residential service, produce all the braille and
large print books for children in main stream school and
have a farm, garden centre, horse-riding centre and coffee
shop open to the public.

OUR STORY
1851 Established by the Carmelites as an Asylum for the
Blind
1950 Became a School for Blind Boys in the trust of the
Rosminian Fathers
1991 Became Ireland’s only school for blind boys and girls
2012 We changed our name from St. Joseph’s Centre
for the Visually Impaired to ChildVision, the National
Education Centre for Blind Children

WHAT WE DO
Early Intervention / Assessment / Pre-school / Primary
/ Secondary / Vocational / Therapies / Orientation and
Mobility / Nursing / Library / Braille / Social Enterprise
ChildVision are excited about creating a scientific
programme for IMC 16 around the following four topics:
• Environmental Accessibility
• O&M Rehabilitation for physical, cognitive,
behavioural, and / or sensory impairments
• Intervention / Approach in rehabilitation and O&M
• Working Together: the interdisciplinary approach

Previous Meetings

Dublin 2017

1200

anticipated delegates
400 fully registered conference
delegates
400 public trade show attendees
per day

Registration Data from the previous IMC Meetings
Canada 2015

474
attendees

Holland 2000
USA 1998

366

300

Austria 1983

attendees

Spain 1991

500

attendees

attendees

260
attendees

Israel 1986

220
attendees

France 1981

150

Hong Kong 2006

500
attendees

attendees

Cape Town 2003

350
attendees

Aus 1994

400
expected
attendees

2017

N Zealand 2012

230
attendees

YOUR HOST CITY
Dublin is an exciting and inspirational city eager to extend a warm welcome to business tourists
from across the globe. World-renowned for our warm welcome and genuine sense of fun, the Irish
people’s enviable passion for life promises to entice colleagues and peers from around the globe,
guaranteeing high attendance at any international event.
Dublin delivers in its own inimitable way, a truly unique capital that’s steeped in tradition yet young
at heart. In the historic, compact city centre there is lots to do and see, and visitors will love the rich
selection of galleries, national museums which have free entry, restaurants, pubs and shops, not to
mention the traditionally warm welcome from Dubliners.

WHY DUBLIN?
•
•
•
•
•
•
•
•
•
•
•
•
•

EXPERIENCED and RESPECTED Local Host
One of the SAFEST CITIES IN THE WORLD for tourists (Post Office Travel Insurance 2015)
Dublin attracts 15% more delegates to international conferences due to the destination appeal
Dublin placed number 51 out of 211 in Mercer’s 2014 Cost of Living Rankings
Two hours from most of Europe and just six hours from the US
Over 50 airlines flying to over 150 destinations
Ireland is the FOURTH BEST COUNTRY IN THE WORLD for business (Forbes 2015)
Ireland is Europe’s LARGEST MEDTECH HOTSPOT and, as a globally recognised centre of excellence, is home to
100+ companies, including thirteen of the top fifteen global players
Over 160 HOTELS with just over 18,000 BEDROOMS
71 award winning restaurants as well as numerous hidden gems serving up over 50 different cuisines and over 800 PUBS
One of only four UNESCO cities of literature
Dublin city itself is small, compact and is tailor-made for carefree exploring by foot but also offers the benefit of
bring a mere 30 minutes from the countryside and coast
Travelling from the East Coast to West Coast of Ireland will take just 2 hours and 30 minutes, so there is PLENTY OF
TIME TO EXPLORE THE COUNTRY after IMC 16

Conference Theme
IMC16 TRANSITIONS – MOVING ON, MOVING OUT
TRANSITIONS ONE – MOVING ON, MOVING OUT IN LIFE
Changes in life – early years to school age, adolescence, adulthood,
Changes in service user group – multiple disability
TRANSITIONS TWO – MOVING ON, MOVING OUT IN THE WORLD
The built environment, transport, universal design, access, assistive and mainstream technologies
TRANSITIONS THREE – MOVING ON, MOVING OUT IN EDUCATION AND EMPLOYMENT
Changes in education – transitions through education, primary, secondary and third level/further education
(and equivalents) Changes in employment – transitions through employment and employment to retirement
TRANSITIONS FOUR – MOVING ON, MOVING OUT IN PROFESSIONAL EDUCATION AND PRACTICE
Changes and innovations in O&M education, new ideas in practice, professional registration

VENUE - TRINITY COLLEGE DUBLIN
Few conference centres in the world can claim a location so steeped in history as that of Trinity College Dublin. It is
situated in the very heart of historic Dublin. The Trinity College campus has been at the heart of Irish society for over 400
years now and will always remain central to the city’s identity. It is a major tourist attraction, for its unique historic layers
revealed throughout the complex, from the Main Square to the world treasures of the Book of Kells and Brian Boru Harp.

sponsors & exhibitors

PREVIOUS SPONSORS AND EXHIBITORS
AER 2016

Clubs Lion

Mira Foundation (Gold Partner)

AFB

CNIB (Gold Partner)

Optelec

Alexandra-vision

Fork in the Road

Tactilise

Allergan

Humanware (Sliver Partner)

Uber Technologies

Ambutech (Sliver Partner)

IMC16

Univ. de Montreal

AmiTele

INLB (Institut Nazareth & Louis Braille)

Ambutech (Sliver Partner)

Centre de Readapation MAB - Mackay
(Sliver Partner)

Leader Dogs for the Blind (Sliver Partner)

Zimmerman

PROMOTION
HIGHLIGHTS
The promotional campaign will run from March 2016 right
through to the opening of The International Mobility
Conference, June 2017. It will consist of many engaging
programs and activities, including:
•
•
•
•
•
•
•

Extensive Online and E-zine Campaign
Engaging with Previous Delegates and Participants
Direct Marketing
Advertising in Industry and Trade Journals
Promotion at other mobility and vision related Events
Web and Electronic Media
Various International Journals

Industry and media partners are encouraged to actively
take part in the promotion of the event. We are happy to
supply programs, flyers, posters, banners (hard copies /
electronic files) to any of our official partners, as well as to
coordinate with them any promotion and communication
action via the channels listed above.throughout the whole
year and not just for the congress. Take the opportunity to
reach our unique users through our congress website.

REASONS WHY BECOMING A PARTNER IS AN
EXCELLENT MARKETING STRATEGY
•
•
•
•
•
•

Enhance credibility – highlight your company’s
expertise to a captive audience.
Generate new sales and form new partnerships with
registrants, venders and speakers.
Leveraged lead generation – the chance to be
recommended to attendees’ connections.
Put your brand in front of thousands of the most
influential referrers of business.
Connect directly to very hard to reach people.
Increase credibility, expand loyalty and build
opportunities with existing clients through active
participation.

IMC16 KEY POINTS

3
2

Day
Conference

17

Day
Trade Show

1200
400
400

5
45
1.5
2

Anticipated
Attendees
Fully Registered
Conference
Delegates
Public Trade
Show Attendees
per day

Exhibiting
Partners

Hours per day dedicated
time with attendees
Minute Coffee Breaks
x 2 per day
Hour Lunch Breaks
Hours of engagement with
public trade show attendees
per day

PARTNERSHIP
PACKAGE
In addition to the menu list associated with each option below, opportunities are also available (subject to the Programme Team
approval) for partners to become associated with specific themes and/or specific session(s) during the conference in order to
maximise appropriate activation opportunities.
Platinum €12,500

Gold €10,000

Silver €5,000

Branding on IMC16 Partners page of website

✓

✓

✓

Use of IMC16 Image in your promotional activities

✓

✓

✓

Premium Space

Premium Space

Exhibition Space

Complimentary Registration

6

4

2

Complimentary Ticket to the Conference Dinner

4

2

2

Full Page

Half Page

Quarter Page

✓

✓

Platinum Tier

Gold Tier

Silver Tier

Insert in the Delegate Pack

✓

✓

✓

Recognised in all communications

✓

✓

Opportunity to organise an exclusive branded event

✓

✓

Post Event Fulfilment Report

✓

✓

Exhibition Space only (Table, Power and Chairs)

Colour Advert in Conference Programme
Coverage in Promotional Campaign
Digital Branding at the Venue

Access to IMC16 Database where permission has been granted
Free Extra Value Option

Recognised from the Podium

✓

✓

1 of 4 Symposium
Opportunities
Worth €5,000

1 of 4 coffee
opportunities
Worth €2,500

At the start of each
days keynotes

PLATINUM PARTNERS
€12,500
A range of rights and benefits will be agreed to optimize the
potential as Platinum Partner to meet your organisation’s
business and marketing objectives. We have identified an
extensive list of components in this Platinum Package which

POST EVENT
•

of Partnership.
•

by the delegates.

this package, to ensure that your organisation’s specific
happy to discuss your requirements with you.
OFFICIAL DESIGNATION AS PLATINUM PARTNER OF THE
INTERNATIONAL MOBILITY CONFERENCE 2017.
•

Coverage for your organisation on all International
Mobility Conference 2017 promotional materials in
the run up to the conference, which includes a printed
announcement and e-zine campaign.

•

Branding on the International Mobility Conference 2017
Partners page of the website to include your organisation’s
logo and biography.

•

Use of the International Mobility Conference 2017 image
in your organisation’s promotional activities tied to the
conference, once agreed with the conference organisers.

FREE ADDITIONAL VALUE WORTH €5,000 FOR PLATINUM
PARTNERS
This Platinum Partner package is significantly enhanced – for
free – by the choice of one of the four exclusive conference
symposium. These stand-out and highly visible events are
available on a strictly first booked, first option. The opportunity
will allow them the inventory outlined below;
•

Premium exhibition space, trestle table, baise, power + two
chairs.

•

6 complimentary registrations.

•

4 complimentary tickets to the Conference Dinner.

•

The opportunity to organise a branded exclusive event
during IMC16 e.g. drinks reception or catering event
(catering at an additional cost). Subject to not conflicting
with the conference programme.

•

A full page colour advert in the conference programme.

•

One featured Partner articles per quarter (150-word
paragraph, link, logo or photo) sent to our list via
e-newsletter (content subject to approval by LOC).

•

Logo on event promotional emails and letters to be sent
to prospective attendees.

•

Recognized from the podium at the start of each day’s
keynotes and the conclusion of last sessions each day.

•

Platinum Tier branding on all on the digital screens within
the conference venue.

•

Rolling Leader board Web adverts on the Institute’s
website for the entire year.

•

Insert into the delegate pack.

Complimentary use of an official meeting room at the
venue (subject to availability).

•

A 45 minute dedicated session time included in the
conference programme.

•

Banner branding in meeting room (supply own banners).

•

Recognition as a Symposium Sponsor in official
publications.

•

Invitations for Symposium sent by email (by the organiser)
to registered delegate list by the organisers (material to

AT THE INTERNATIONAL MOBILITY CONFERENCE 2017
•

Access to the International Mobility Conference 2017
attendee database whereby permission has been granted

are outlined below. There is a high degree of flexibility within
partner requirements are achieved, and we are more than

Post event fulfilment report which will outline the benefits

be supplied).
•

Complimentary use of standard audio-visual and
technical equipment as existing in that room (Technicians
not included).

•

A half page colour advert in the conference programme
promoting the symposium.

•

Catering and human resources are not included.

GOLD PARTNERS
€10,000
A range of rights and benefits will be agreed to optimize the
potential as Gold Partner to meet your organisation’s business
and marketing objectives. We have identified an extensive list
of components in this Gold Package which are outlined below.
There is a high degree of flexibility within this package, to
ensure that your organisation’s specific partner requirements
are achieved. Official Designation as Gold Partner of the
International Mobility Conference 2017 Coverage for your
organisation on all the International Mobility Conference 2017
promotional materials in the run up to the conference, which

FREE VALUE ADD OPTIONS, WORTH €2,500 EACH
This Gold Partner package is significantly enhanced – for
free – by one of the following, stand-out and highly visible
branded events. The opportunity will allow our gold partners
brand exposure at the entrance to the event in question,
announcing that they are the main partner of that particular
event. They will also be allowed distribute a branded gift item
or piece of collateral to all attendees at that event.
Options available on a strictly first booked, first option basis.
One of six coffee partnership opportunity - three mornings

includes a printed announcement and e-zine campaign.

and three afternoons Each of these provides a free added

•

SILVER PARTNER
€5,000

Branding on the International Mobility Conference 2017
Partners page of the website to include your organisation’s
logo and biography.

•

Use of the International Mobility Conference 2017 image
in your organisation’s promotional activities tied to the
conference, once agreed with the International Mobility
Conference 2017 organisers.

AT THE INTERNATIONAL MOBILITY CONFERENCE 2017
•

Exhibition space, trestle table, baise, power + two chairs.

•

4 complimentary registrations.

•

2 complimentary tickets to the Conference Dinner.

•

The opportunity to organise a branded exclusive

value of €2,500 to the Gold Partner’s involved at IMC16.

A range of rights and benefits will be agreed to optimize
the potential as Silver Partner to meet your business and
marketing objectives, including subject to negotiation:
OFFICIAL DESIGNATION AS SILVER PARTNER OF THE
INTERNATIONAL MOBILITY CONFERENCE 2017
•

the website to include your organisation’s logo and
biography.
•

to the conference, once agreed with the conference

event (catering at an additional cost). Subject to not

organisers.

conflicting with the International Mobility Conference
•

Logo on event promotional emails and letters to be sent
to prospective attendees.

•

A half page colour advert in the conference programme.

•

Recognized from the podium at the start of each day’s
keynote.

•

Gold Tier Branding on all on the digital screens within the
conference venue.

•

Insert into the delegate pack.

POST EVENT
•

Post event fulfilment report which will outline the benefits
of Partnership.

•

Access to the International Mobility Conference 2017
attendee database whereby permission has been granted
by the delegates.

Use of the International Mobility Conference 2017
image in your organisation’s promotional activities tied

event during IMC16 e.g. drinks reception or catering

2017programme.

Branding on the Conference’s 2017 Partners page of

AT THE INTERNATIONAL MOBILITY CONFERENCE 2017
•

Exhibition space, trestle table, baise, power + two chairs.

•

2 complimentary registrations.

•

2 complimentary tickets to the Conference Dinner.

•

Logo on event promotional emails and letters to be sent
to prospective attendees.

•

A quarter page colour advert in the conference
programme.

•

Silver Tier branding on all on the digital screens within the
conference venue.

•

Insert into the delegate pack.

SPONSORED SYMPOSIUM
€5,000
Organised by the Sponsor, this symposium will take place on site at the conference venue of IMC16 and will be included in
the Official Conference Programme. Each workshop will last one hour.
•

Complimentary use of an official meeting room at the venue (subject to availability).

•

A 60 minute dedicated session time included in the conference programme.

•

Banner branding in meeting room (supply own banners).

•

Product display and distribution in meeting room (subject to venue and LOC approval).

•

Recognition as a Workshop Sponsor in official publications.

•

Inclusion of your Company name, link to home site and logo on the website.

•

Invitations for Workshop sent by email (by the organiser) to registered delegate list by the organisers (material to be
supplied).

•

Complimentary use of standard audio-visual and technical equipment as existing in that room (technicians not included).

•

A half page colour advert in the conference programme.

•

Logo branding on the IMC16 sponsors’ page of conference programme.

•

Catering and human resources are not included.

INDIVIDUAL PARTNERSHIP OPPORTUNITIES
Conference Dinner								€7,500
Conference Welcome Reception							€5,000
At-a-Glance Schedule Boards							€5,000
Sponsorship of the Internet Cafe							€4,000
Conference Lunch (1 day)								€3,000
Conference Bag/Folder								€3,000
Relaxation Station								€3,000
Conference Dinner Drinks Reception						€3,000
Conference Tea/Coffee Break							€2,500
Conference Lanyard 								€2,500
Sponsorship of the water stations							€2,000
Insert into the Delegate Pack 							€1,500
Conference Pen 									€1,000
Conference Notepad								€1,000
Sponsorship of a Delegate from a Developing Country
(Includes an allowance towards flights, accommodation, registration)			
Further details of the specific branding on all of the above will be supplied on request.

€1,000

ADVERTISING OPPORTUNITIES AT THE INTERNATIONAL MOBILITY CONFERENCE 2017
FULL PAGE FULL COLOUR ADVERTISEMENT IN THE CONFERENCE PROGRAMME

€1,100

HALF PAGE FULL COLOUR ADVERTISEMENT IN THE CONFERENCE PROGRAMME

€ 600

ONSITE ADVERTISING ON CENTRAL SCREEN
Display your corporate advert within the conference centre.
The choice of the advert location will be determined on a first come, first served basis.
Maximum of 2 adverts. Rate for one advert (for the duration of the conference)		

€3,000

BEFORE YOU GO EMAIL
Before the conference, an email reminding all the important practical information will be
sent to the preregistered delegates. As sponsor of this email your company logo will be
posted on the Email: such a high exposure for your company!
Exclusive to a maximum of two partners.							

€1,500

PROMOTION & MEDIA
The organisers are here to make you feel as a real partner of the conference and to ensure you maximise your
investment!
•

Ask for printed publications of the Conference to share them with your contacts.

•

Ask for conference banners to use in your email marketing campaigns to your clients - to promote your
presence at the conference.

•

Ask for the conference logo to use in your email marketing campaigns as well as in print advertisements and
promotional material (reserved to Platinum & Gold Sponsors).

•

Inform your contacts database of your participation in the event via email blasts or newsletters.

•

Send press releases to trade and publications.

•

Post the conference banner on your company website

CAN YOU AFFORD NOT TO BE THERE?
Make sure you take advantage of the opportunity to reach an international target audience at this conference:
•

Shape and debate the latest in planning and technology research and practice.

•

Network with other senior professionals.

•

Enhance your strategic position in the market.

•

Maximise your return on investment.

•

Engage delegates through parallels and workshops.

•

Enhance your visual impact with an exhibition stand.

•

Seize this unique opportunity to meet the prescribers.

EXHIBITION OPPORTUNITIES AT THE INTERNATIONAL MOBILITY CONFERENCE 2017
The IMC16 exhibition will be held on site at Trinity College Dublin for the duration of the conference. This will be a great opportunity
for exhibitors to display their new products, services, equipment and innovative techniques to our captive audience.
We anticipate over 1200 delegates in attendance. We are also going to open the exhibition hall to non paying attendees whom have
an interest in mobility and orientation products and services for personal or professional use. We expect a further 400 exhibition
attendees per day.
This provides an excellent opportunity for delegates to interact with commercial companies and to familiarise themselves with
the latest advances within their field. Our delegates increasingly welcome the opportunity to tap into the expertise provided by
exhibitions to answer questions and provide product demonstrations. In addition to the commercial exhibition, tea and coffee
breaks will all take place in the exhibition area in order to maximise the amount of time delegates spend within the exhibition.
Area

Price

Table top exhibition space

€2,250

THE PRICE INCLUDES:
•

Table top exhibition space

•

Power supply (additional power supply and usage is charged separately)

•

Wi-Fi (upgrade available at cost)

•

One 6ft trestle table and two stools

•

Two exhibitor pass is included in every 6 sq m, extra exhibitor passes need to be booked at a rate of €300 This includes access
to the exhibition area, name badge and conference programme

•

The exhibiting company will be listed in the exhibition section in the International Mobility Conference 2017, Dublin final
programme

Note: All VAT registered Irish organisations availing of Partnership and exhibition opportunities are subject to VAT at 23%. All VAT registered
EU organisations will not be charged VAT on Partnership if a VAT number is included on the booking contract below. All exhibition is
subject to VAT at 23%.

EXHIBITION SCHEDULE
Time

June 26th 2017

8.30 AM - 10.30 AM
Morning
10.30 AM - 11.15 AM
Lunch

12.30 PM - 2.00 PM
Exhibiton Set up
2 PM - 4 PM

Afternoon
4 PM - 4.45 PM
Evening

4.45 - 7 PM

June 27th 2017

June 28th 2017

Exhibition Set Up

Exhibition Set Up

Exhibition Open

Exhibition Open

Coffee Break

Coffee Break

Exhibition Open

Exhibition Open

Lunch Break

Lunch Break

Exhibtion Open to Public

Exhibtion Open to Public

Exhibition Open

Exhibition Open

Coffee Break

Coffee Break

Exhibition Closed

Exhibition Dismantling

13

12

11

10

17

9

8
7
6

Platinum Stands

16

Exhibition Stands

Sold

15

Silver Stands
Gold Stands

5

4

3

2

1

THE INTERNATIONAL MOBILITY CONFERENCE 2017–

VAT will be charged:

PARTNERSHIP, ADVERTISING & EXHIBITION BOOKING CONTRACT

							

Please scan and complete this form and email it along with an eps.
version of your company logo and a 75 word company biography to

Please submit exactly as it should appear in all published event

IMC16PARTNERSHIP@conferencepartners.ie

materials

Partnership

Name:		

					

Organisation:

					

I would like to confirm					

Address that will appear on the invoice:

(Please specify what Partnership you would like to confirm)

							
							

Total Cost: €		

plus VAT at 23%

							
							

Advertising:
1.

City, State, Zip/Postal Code:

Full page full colour advertisements in the conference programme:
€1,100

2.

QTY: 		

Half page full colour advertisements in the conference programme:
€600

QTY: 		

				

Phone:

						

Fax:

						

E-mail:

						

Signature:						

Total Cost of Advertising €					
Please email or return this form to the address below, if you require

Exhibition:

further information please contact:

I would like to confirm exhibition of:				
Total Cost: € 		

plus VAT at 23%

Colm O’Grady, Conference Partners Ltd, 11-13 First Floor, The Hyde
Building, The Park, Carrickmines, Dublin 18, Ireland

Exhibitor Badges Names:

Tel: + 353 1 296 8688

Note: Two exhibitor passes are included with every tabletop exhibition

E-mail: IMC16PARTNERSHIP@conferencepartners.ie

1.

					

2.

					

Payment Policy:

3.

					

100% payment is due on booking. The Partner/exhibitor’s logo and
company biography will not be included on any promotional materials

Additional Exhibitor Badges Names, cost of €300

until full payment is received.

1.

		

					

2.

		

					

Cancellation Policy:

3.

		

					

Cancellation within twelve months prior to the conference will incur a
cancellation fee of 40%. Cancellation within eight months prior to the
conference will incur a cancellation fee of 100%. The cancellation fee of
the Partnership amount is subject to VAT at 23%
Please note: Full details of the exhibition area, set-up times, goods receipt,

Organisation’s VAT Registration Number: (only if based in EU and
outside of Ireland. If your organisation is in the EU, but based outside
Ireland, please provide the organisation’s VAT registration number and no

electricity etc. will be sent to you in early 2017.

visit the official conference
website at www.imc16.com

Partnership & Exhibition Opportunities
If you would like to find out more information on becoming
a sponsor or exhibitor, please contact:

Dara Fitzpatrick
Mobile: +353 (0) 87 642 3055
Email: IMC16partnership@conferencepartners.ie
Colm O’Grady
Mob: + 353 (0)87 223 3477
E-mail: IMC16partnership@conferencepartners.ie
Conference Partners Ltd,
12 – 14 First Floor, The Hyde Building,
The Park, Carrickmines, Dublin 18, Ireland

